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HE  WINTER  EVENING  SEMINARS 


In  the  1963-64  session,  five  subjects  are  being  offered  in 
the  winter  evening  seminars  series.  Each  subject  is  complete 
in  itself  and  may  be  taken  without  reference  to  any  of  the 
others.  However,  for  those  who  wish  to  undertake  a program 
of  studies  extending  over  several  years,  this  program  offers 
an  opportunity  to  study  all  the  major  aspects  of  business  and 
administration. 

The  sessions,  twenty  in  number  for  each  subject,  start  in 
October  and  conclude  in  March,  with  a two-week  break  at 
Chris'tmas.  Each  session  lasts  one  and  a half  hours.  This  series 
of  seminars  is  useful  for  managers  wishing  to  do  serious  work 
over  a period  of  time  and  for  whom  this  type  of  arrangement 
is  more  suitable  than  the  live-in  sessions  offered  during  the 
summer. 

Group  Discussion 

The  classes  will  be  composed  of  small  groups,  conducted 
on  a seminar  basis  under  the  leadership  of  a faculty  member. 
Throughout  the  program,  emphasis  is  placed  upon  the  nature 
of  administration,  the  specialized  processes  of  management 
and  on  the  economic,  social  and  political  environment  in 
which  the  business  organization  must  function.  Participants, 
through  active  discussion,  will  obtain  new  points  of  view 
through  a mutual  exchange  of  ideas,  and  should  secure  a 
broad  appreciation  of  administration  and  an  understanding 
of  the  current  trends  in  management. 

In  keeping  with  the  belief  of  the  School  that  study  pro- 
grams are  more  effective  if  they  are  confined  to  relatively 
small  groups,  enrolment  in  each  subject  will  be  limited.  In 
this  way,  members  of  the  group  will  be  encouraged  to  par- 
ticipate in  the  exchange  of  ideas,  practices  and  techniques. 

Eligibility 

There  are  no  fixed  prerequisites  for  registration  in  the 
Program.  It  is  expected  that  organizations  will  select  those 
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individuals  who  are  preparing  themselves  for  higher  respon- 
sibilities and  who  can  demonstrate  a knowledge  of  business 
administration  gained  through  experience  and  study.  All  ap- 
plications will  be  reviewed  by  an  admissions  committee  and 
candidates  will  be  selected  on  the  basis  of  their  training  and 
on  the  diversity  of  backgrounds  necessary  to  provide  good 
group  discussion. 


Fee 

The  fee  is  $45  per  subject.  Cheques  should  be  made  pay- 
able to  University  of  Toronto.  No  refunds  can  be  made  after 
the  closing  date  for  registration. 


Applications 

Applications,  accompanied  by  cheque,  should  be  submitted 
before  September  30  to: 

THE  SECRETARY 
SCHOOL  OF  BUSINESS 
UNIVERSITY  OF  TORONTO 
TORONTO  5,  ONTARIO 

Where  registration  is  too  small  to  permit  effective  study, 
the  offering  of  a particular  subject  may  be  withdrawn.  Where 
subjects  are  oversubscribed,  applications  will  be  considered 
according  to  date  received  and  limits  will  be  placed  on  the 
number  of  registrants  from  any  one  organization  in  each 
subject. 


Information 

Further  information  on  the  Program  and  additional  copies 
of  the  program  announcement  may  be  obtained  from  the 
administrative  office,  School  of  Business;  Telephone  928-3426. 
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SUBJECTS  OFFERED 


UNION-AAANAGEMENT  RELATIONS 

Oct.  21  to  Dec.  16;  Jan.  6 to  Mar.  16 


MONDAY 


MANAGERIAL  ECONOMICS 
FINANCIAL  /^NAGEMENT 
Oct.  15  to  Dec.  17;  Jan.  7 to  Mar.  10 


TUESDAY 


MARKETING  MANAGEMENT 

Oct.  16  to  Dec.  18;  Jan.  7 to  Mar.  11 


WEDNESDAY 


MARKETING  MANAGEMENT 


THURSDAY 


BACKGROUND  FOR  MANAGEMENT 

Oct.  17  to  Dec.  19;  Jan.  9 to  Mar.  12 

AH  sessions  are  held  at  the  Galbraith  Building,  35  St.  George 
Street.  Starting  time  is  7:30  p.m. 

DESCRIPTION  OF  SUBJECTS 

UNION-MANAGEMENT  RELATIONS 

PROFESSOR  J.  H.  G.  CRISPO 

Union-management  relations  play  an  important  part  in  the 
operation  of  the  Canadian  economy.  The  purpose  of  this 
course  is  to  develop  an  appreciation  of  the  complexity  of 
some  of  the  major  issues  in  this  field. 

After  the  participants  have  digested  a suitable  amount  of 
background  material,  the  seminars  will  focus  on  a selected 
number  of  basic  labour  problems.  Under  the  heading  of  la- 
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hour  relations  such  topics  as  the  following  will  be  discussed: 
the  legislative  framework  within  which  union-management 
relations  are  presently  conducted,  the  negotiation  of  collective 
agreements,  the  management  of  technological  change,  and  the 
meaning  and  outlook  for  union-management  cooperation.  At- 
tention will  also  be  devoted  to  several  issues  which  fall  under 
the  heading  of  labour  economics:  including  the  interrelation- 
ship between  employment,  growth  and  the  general  price  level 
and  the  connection  between  each  of  these  and  collective 
bargaining. 

Within  this  general  framework  an  attempt  will  be  made  to 
tailor  the  content  of  the  course  to  the  interests  of  the  group 
as  a whole.  Where  desirable  an  effort  will  also  be  made  to 
secure  outside  experts  who  can  speak  with  authority  on  some 
of  the  matters  which  may  be  of  overall  concern. 


MANAGERIAL  ECONOMICS 

PROFESSOR  O.  W.  MAIN  and  W.  A.  BECKETT 

The  series  will  consist  of  two  parts. 

The  first  ten  sessions  will  be  devoted  to  an  introduction  to 
Canadian  economic  problems  for  executives  who  have  had 
no  formal  training  in  the  subject. 

Using  the  Canadian  economy  as  a background,  the  lec- 
tures will  develop  the  concepts  useful  in  analyzing  the  eco- 
nomic environment  within  which  business  organizations  must 
function.  Some  of  the  important  problems  of  the  Canadian 
economy  will  be  discussed. 

In  the  second  term,  the  series  will  be  devoted  to  an  in- 
vestigation of  the  application  of  economic  concepts  to  deci- 
sion-making in  a business  organization. 

Starting  with  the  assumption  that  the  business  organization 
wishes  to  maximize  its  profits,  discussion  will  centre  upon  the 
type  of  analysis  required  to  achieve  this  objective.  Policy- 
making in  the  areas  of  marketing,  sales  promotion,  pricing, 
production  and  finance  will  be  investigated  with  a view  to 
providing  a sound  economic  basis  for  decision-making. 
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FINANCIAL  MANAGEMENT 


PROFESSOR  J.  V.  POAPST 

This  series  is  intended  to  provide  executives,  who  have  no 
formal  training  in  finance,  with  a basic  understanding  of  the 
nature,  problems  and  tools  of  financial  management  in  busi- 
ness enterprises.  Assuming  that  the  enterprise  wishes  to  maxi- 
mize its  profits,  the  two  basic  tasks  of  financial  management 
are  examined:  promoting  the  effective  utilization  of  the  enter- 
prise’s funds  and  obtaining  the  funds  to  finance  asset  require- 
ments on  optimum  terms  and  conditions. 

Specific  subjects  discussed  will  include:  financial  statement 
analysis,  financial  planning  (including  capital  budgeting), 
financial  control,  the  means  of  financing  (including  long-term 
leasing),  investment  preferences  of  major  suppliers  of  capital 
funds,  and  government  monetary  and  fiscal  policy. 

The  members  of  the  group  will  be  expected  to  participate 
actively  in  the  discussion  and  the  examination  of  problems. 
No  formal  knowledge  of  accounting  is  required. 


MARKETING  MANAGEMENT 

Two  separate  courses 

PROFESSOR  R.  E.  VOSBURGH  (THURSDAYS) 

LECTURER  J.  R.  G.  JENKINS  (WEDNESDAYS) 

Marketing  Management  is  designed  to  provide  a basis  for 
understanding  the  place  of  marketing  in  Canada  and  the 
management  of  marketing  activity  within  business  firms. 

Among  the  topics  covered  are:  the  consumer  and  the  fac- 
tors influencing  his  demand  for  goods;  the  importance  of  the 
retailer  and  the  wholesaler  in  the  Canadian  economy;  the  cur- 
rent trends  in  retailing  and  wholesaling;  the  purposes  and 
functions  of  the  marketing  departments  of  manufacturers;  an 
introductory  analysis  of  specific  marketing  problems  such  as 
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product  planning,  pricing,  sales  strategy,  brand  policy,  choice 
of  channels  of  distribution,  forecasting,  and  marketing  re- 
search; a discussion  of  the  broad  issues  raised  by  marketing 
activity,  such  as  price  legislation,  the  effects  of  advertising, 
marketing  efficiency,  and  the  duplication  of  middlemen. 

A basic  text,  cases,  outside  readings  and  periodicals  will 
form  the  basis  for  lectures  and  class  discussions. 


BACKGROUND  FOR  /MANAGEMENT 

(including  decision-making  game) 

PROFESSOR  M,  R.  HECHT 

This  seminar  is  designed  to  look  at  some  of  the  main  areas 
of  knowledge  which  should  be  understood  by  progressive  exe- 
cutives today.  There  will  be  no  special  concentration  on  any 
one  area  but  a brief  examination  of  all  areas  of  learning  which 
make  up  part  of  the  mental  background  of  most  competent 
executives. 

Main  areas  to  be  examined  will  be  in  the  economic  and 
administrative  fields.  In  the  former  there  will  be  discussions 
on  the  economic  climate  in  which  our  country  operates  in- 
cluding a look  at  the  past  and  a peer  into  the  future.  The 
management  functions  of  setting  objectives,  planning,  creating 
the  organization,  staffing,  directing,  and  controlling  will  be 
examined.  Included  in  this  analysis  will  be  the  area  of  com- 
munications and  human  relations. 

Participants  will  take  part  in  a business  decision-making 
game,  which  will  be  carried  on  over  most  of  the  sessions.  This 
will  make  use  of  the  7090  computer  at  the  University. 
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SEMINAR  LEADERS 


w.  ALLAN  BECKETT:  M.A. (Toronto ) . Research  economist 
Dept,  of  Labour,  Province  of  Sask.  (’49-52) . Economist,  Eco- 
nomics Branch,  Dept,  of  Trade  & Commerce,  Ottawa  (’53-57). 
Author  of  articles  on  business  forecasting  in  various  periodi- 
cals. 1957-60  a member  of  the  faculty  of  the  School  of  Busi- 
ness; remains  as  a special  lecturer  in  economics.  Now  direc- 
tor of  his  own  company,  W.  A.  Beckett  Assoc.  Ltd.,  business 
consultants  with  emphasis  on  forecasting. 

JOHN  H.  G.  CRISPO:  B.Com. (Toronto) , Ph.D.  (M.I.T.)  in 
Industrial  Economics.  Awarded  several  fellowships  in  busi- 
ness and  industrial  relations  ’56-60.  Taught  at  M.I.T.  ’59-60; 
Huron  College,  London,  Ont.,  ’60-61  in  economics  and  la- 
bour relations,  now  assistant  professor  of  industrial  relations 
at  School  of  Business.  Research  Director  for  the  Goldenberg 
Royal  Commission  on  labour  relations  in  the  residential  build- 
ing industry,  Toronto,  1961;  Research  Director  for  a select 
committee  of  the  Ontario  legislature  on  manpower  training. 

MAURICE  R.  hecht:  B.Sc.  & M.Sc. (McGill).  Founding  editor 
of  Executive  magazine  and  previously  editor  of  various  busi- 
ness magazines.  Former  vice-president  of  the  Montreal  and 
Canadian  Stock  Exchanges,  in  charge  of  Research  and  Statis- 
tics. Writer  and  consultant  before  joining  School  of  Business 
in  1962  as  Co-ordinator,  Executive  Programs.  Articles  on 
economic  and  management  subjects  appear  frequently  in 
magazines  and  newspapers. 

JOHN  R.  G.  JENKINS:  M.A. (Cambridge) , M.Com. (Toronto) . 
Worked  in  advertising  department  of  Procter  & Gamble  Co. 
of  Canada  and  later  in  several  main  Canadian  advertising 
agencies.  Was  account  executive  in  agencies  as  well  as  serving 
in  other  capacities.  Lecturer  in  advertising  and  marketing 
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at  Ryerson  Institute  of  Technology.  This  year  is  lecturer  in 
marketing  at  the  School  of  Business. 


o.  WARREN  main:  B.A. (McMaster ) , M.A.,  Ph.D. (Toronto) . 
Business  experience  with  Mills,  Spence  & Co.,  and  Steel  Co. 
of  Canada  Ltd.,  prior  to  entering  teaching  profession  in  the 
Dept,  of  Political  Economy,  Univ.  of  Toronto.  Has  since 
served  on  the  faculty  of  the  College  of  Commerce,  Univ.  of 
Sask.,  as  well  as  the  School  of  Business,  University  of  To- 
ronto. Now  Director  of  the  School  of  Business  and  professor 
of  economics.  Has  served  on  the  Executive  Council  of  the 
Canadian  Political  Science  Assoc.,  and  of  the  Assoc,  of  Cana- 
dian Schools  of  Commerce  and  Business  Administration. 
Author  of  “The  Canadian  Nickel  Industry”  (1956)  and  va- 
rious articles  on  economics  and  business  administration. 


JAMES  V.  poapst:  B.Com.  and  M. Com. (McGill).  Went  to 
Central  Mortgage  & Housing  Corporation  in  1950  and  left 
in  1955,  when  Supervisor  of  the  Economic  Research  Dept. 
Served  on  research  staff  of  the  Royal  Commission  on  Can- 
ada’s Economic  Prospects,  1955-56.  Joined  School  of  Busi- 
ness in  1956,  where  he  is  now  assistant  professor  of  econo- 
mics and  finance.  Currently  working  on  research  for  Royal 
Commission  on  Banking  and  Finance.  Author  of  many  ar- 
ticles in  various  periodicals. 


RICHARD  E.  vosburgh:  B.S. (Miami  University,  Oxford,  Ohio), 
M.B.A. (Indiana) . While  at  Indiana  began  his  doctoral  thesis 
under  a Ford  Foundation  fellowship.  Currently  completing  his 
thesis  on  Consumer  Behaviour.  Joined  faculty  of  the  School 
of  Business  in  1959;  now  assistant  professor  of  marketing  and 
serves  as  director  of  placement.  Experience  includes  consult- 
ing and  marketing. 

O.  WARREN  MAIN  Director  of  the  School 

MAURICE  R.  HECHT  Co-ordinator,  Executive  Programs 
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OTHER  PROGRAMS 


MANAGEMENT  OF  THE  ENTERPRISE 

This  is  a special  winter-long  series  of  evening  seminars  for 
experienced  executives  who  would  like  to  develop  new  view- 
points from  a wider  examination  of  general  management  prob- 
lems. The  seminar  undertakes  an  analysis  of  the  nature  of 
business  organizations  in  Canada,  how  they  are  operated  and 
the  economic,  social  and  political  environment  in  which  they 
function. 

Most  of  the  sessions  are  conducted  by  senior  staff  members 
of  the  School  of  Business.  Several  outside  specialists  also  par- 
ticipate. All  sessions  are  chaired  by  Ralph  Presgrave,  profes- 
sor of  administration  at  the  School  and  a consulting  partner 
in  Woods,  Gordon  & Company. 

Time,  place  and  costs 

The  sessions  start  with  dinner  and  finish  at  nine  p.m.  The 
first  takes  place  October  21  and  the  final  one  on  March  9. 
Fee,  including  dinners  and  study  materials,  is  $125. 


ECONOMIC  OUTLOOK  SEMINAR 

A one-day  seminar  held  near  the  end  of  the  year  to  examine 
the  economic  strengths  and  weaknesses  of  the  coming  year. 
This  consists  of  a general  trend  outlook  by  a member  of  the 
School  of  Business  staff  followed  by  forecasts  for  key  indus- 
tries given  by  prominent  business  executives. 


EXECUTIVE  SEMINAR 

A four  day  live-in  program  held  each  June  for  men  in 
the  upper  ranks  of  management.  Participants  are  selected  to 
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constitute  an  experienced  forum  for  the  examination  and  dis- 
cussion of  the  theories  and  practices  of  business  management. 
Subjects  for  discussion  are  introduced  by  faculty  members, 
government  officials  and  business  executives. 

The  subject  matter  of  this  program  is  concentrated  on  re- 
cent contributions  to  the  concepts  of  general  management  and 
its  various  functional  aspects.  Considerable  emphasis  is  also 
placed  on  an  evaluation  of  business  in  society  and  on  its  rela- 
tion to  government,  the  professions  and  the  public. 

This  Seminar  is  held  on  a secluded  part  of  the  Campus  of 
the  University  of  Toronto. 


MIDDLE  MANAGEMENT  SEMINAR 

A live-in  study  program  lasting  for  three  weeks  will  be 
held  in  the  summer.  The  program  will  concentrate  on  the  de- 
velopment of  skills  in  the  areas  of  marketing,  finance,  produc- 
tion and  human  relations  within  the  framework  of  general 
policy  making  and  administration. 


CONFERENCES 

Other  seminars  and  conferences  on  special  topics  are  held 
from  time  to  time.  The  general  object  of  these  is  to  bring  to- 
gether a group  of  practising  businessmen  and  university  staff 
members  to  examine,  discuss  and  evaluate  some  phase  of 
current  development  in  business  and  administration.  These 
affairs  are  not  technical  training  programs  but  serve  rather 
as  a medium  for  discussion  of  various  aspects  of  the  ever- 
changing  subject  of  business. 
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Acme  Paint  & Varnish  Ltd.  Ainsworth  Electric  Co.  Ltd.  Allied 
Chemical  Canada  Ltd.  Alumicor  Ltd.  American  Standard  Pro- 
ducts (Canada)  Ltd.  Aro  of  Canada  Ltd.  BP  Exploration  Can- 
ada Ltd.  The  Bank  of  Nova  Scotia  Beaver  Air  Conditioning  Ltd. 
Becker  Milk  Co.  The  Bell  Telephone  Co.  of  Canada  Bick’s 
Pickles  Black  & Decker  & DeWalt  Power  Tools  Bourns  (Can- 
ada) Ltd.  Bowes  Co.  Ltd.  W.  H.  Brady  Co.  of  Canada  Ltd. 
Brewers’  Warehousing  Co.  Ltd.  British  Columbia  Packers  Ltd. 
CLM  Industries  Campbell,  Lawless  & Punchard  Canada  Bread  Co. 
Ltd.  Canada  Carbon  and  Ribbon  Co.  Ltd.  Canada  Colors  & Che- 
micals Ltd.  Canada  Vinegars  Ltd.  Canada  Wire  & Cable  Co.  Ltd. 
Canadian  Arsenals  Ltd.  Canadian  Curtiss-Wright,  Ltd.  Canadian 
Food  Products  Sales  Ltd.  Canadian  Imperial  Bank  of  Commerce 
Canadian  Industries  Ltd.  Canadian  Johns-Manville  Co.  Ltd.  Cana- 
dian Kodak  Co.  Ltd.  Canadian  Oil  Companies,  Ltd.  The  Cana- 
dian Surety  Co.  Canadian  Telephone  Employees’  Assn.  Canadian, 
Toronto,  Traders  General  Insurance  Co.  Century  Press  Ltd. 
Chocolate  Products  Ltd.  Clairtone  Sound  Corp.  Ltd.  Cockfield, 
Brown  Co.  Ltd.  Confederation  Life  Assn.  Consolidated  Toronto 
Development  Corp.  Ltd.  Consumers’  Gas  Co.  Consumers’  Glass 
Co.  Continental  Can  Co.  of  Canada  Ltd.  F.  J.  Crawford  & Co. 
Robert  Crean  & Co.  Ltd.,  & Adam  Hats  (Canada)  Ltd.  Crouse-Hinds 
Co.  of  Canada  Ltd.  Danfoss  Manufacturing  Co.  Ltd.  Dennison 
Mfg.  Co.  Canada  Ltd.  Dominion  Acceptance  Ltd.  Dominion 
Bridge  Co.  Ltd.  Dominion  Envelope  Co.  Ltd.  The  T.  Eaton  Co. 
Ltd.  Edwards  of  Canada  Ltd.  Electric  Reduction  Co.  of  Canada 
Ltd.  Electric  Storage  Battery  Co.  (Canada)  Ltd.  Elias  Rogers 
Co.  Ltd.  Encyclopaedia  Britannica  of  Canada  Ltd.  Fiberglas 
Canada  Ltd.  The  Fisher  Orchards  Ford  Motor  Co.  of  Canada, 
Ltd.  Fruehauf  Trailer  Co.  of  Canada  Ltd.  W.  J.  Gage  Ltd. 

FIRMS  WHICH  PARTICIPATED  IN  1962-63 

General  Accident  Group  General  Bakeries  Ltd.  General  Motors 
Acceptance  Corp.  of  Canada  Ltd.  General  Shipping  Equipment  Ltd. 
W.  & A.  Gilbey  (Canada)  Ltd.  Gordon  MacKay  and  Co.  Ltd. 
W.  R.  Grace  & Co.  Ltd.  Greetham  Industries  Ltd.  Harchem  Ltd. 
Hawker  Siddeley  Canada  Ltd.  Hayward  Gordon  Ltd.  Helfrich 
Laboratories  of  Canada  Ltd.  Horizon  Wood  Mfg.  & Supply  Ltd. 
Frank  W.  Horner  Ltd.  Hygrade  Containers  Ltd.  Imperial  Oil 
Ltd.  Ingram  & Bell,  Ltd.  International  Business  Machines  Co. 

Ltd.  Josam  Products  Ltd.  Kawneer  Co.  Canada  Ltd.  A.  Kim- 

ball Ltd.  S.  S.  Kresge  Co.  Ltd.  La  France  Textiles  (Canada) 
Ltd.  Leeds  & Northrup,  Canada  Ltd.  Lennox  Industries  (Can- 
ada) Ltd.  Lever  Brothers  Ltd.  Link-Belt  Ltd.  Litton  Systems 
(Canada)  Ltd.  The  McBee  Co.  Ltd.  McKinney  Skillcraft  Ltd. 
McLeod  of  Canada  Ltd.  McQuay  Norris  Mfg.  Co.  Ltd.  Maclean- 
Hunter  Publishing  Co.  Ltd.  Massey-Ferguson  Ltd.  Motfats  Ltd. 
A.  C.  Nielsen  Co.  of  Canada  Ltd.  Norwich  Union  Life  Insurance 
Society  Office  Specialty  Ltd.  Ontario  Government,  Dept,  of 
Lands  and  Forests  Ontario  Government,  Dept,  of  National  Revenue 
Park  Manor  Motors  Ltd.  Patterson  Foundry  & Machine  Co.  (Can- 
ada) Ltd.  Principal  Investments  Ltd.  Retail  Merchants  Associa- 
tion of  Canada  (Ont.)  Inc.  Rexall  Drug  Co.  Ltd.  Ernest  G. 

Robinson  Ltd.  E.  S.  & A.  Robinson  (Canada)  Ltd.  Rothmans 

of  Pall  Mall  (Canada)  Ltd.  Ruud  Manufacturing  Co.  St.  Joseph’s 
Hospital  Salada  Foods  Ltd.  Shell  Oil  Co.  of  Canada  Ltd. 
Simoniz  Co.  Ltd.  Smith-Corona  (Canada)  Ltd.  The  Steel  Co. 
of  Canada  Sterling  Drug  Ltd.  Sunshine  Uniform  Supply,  Ltd. 
Supreme  Aluminum  Industries  Ltd.  ' TCF  of  Canada  Ltd.  Timex 
of  Canada  Ltd.  Toronto  Newspaper  Guild  Toronto  Public  Li- 
brary Union  Carbide  Canada  Ltd.  United  Co-operatives  of  On- 
tario Upper  Lakes  Shipping  Ltd.  Vaunclair  Purveyors  Ltd. 
Victoria  Paper  Co.  Ltd.  Volkswagen  Canada  Ltd.  Warner-Lam- 
bert Canada  Ltd.  Westeel  Products  Ltd.  A.  C.  Wickman  Ltd. 


APPLICATION  FORM 
SCHOOL  OF  BUSINESS 
UNIVERSITY  OF  TORONTO 

WINTER  EVENING  SEMINARS 

Please  fill  out  this  form  and  mail  to:  School  of  Business,  University  of  Toronto, 
Toronto  5,  before  September  30,  1963.  Cheques  should  be  made  payable  to 
UNIVERSITY  OF  TORONTO,  and  must  accompany  application. 


NAME: 

POSITION: 

ORGANIZATION: 

BUSINESS  ADDRESS:  TEL: 


PLEASE  CHECK  SUBJECT  DESIRED: 


□ Union-Management  Relations 

□ Marketing  Management 

(Wednesday) 

□ Marketing  Management 

(Thursday) 


□ Financial  Management 

□ Managerial  Economics 

□ Background  for  Management 


Summary  of  Formal  Education  and  Work  Experience 


Education: 


Business  Experience: 
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APPLICATION  FORM 
SCHOOL  OF  BUSINESS 
UNIVERSITY  OF  TORONTO 

WINTER  EVENING  SEMINARS 

Please  fill  out  this  form  and  mail  to:  School  of  Business,  University  of  Toronto, 
Toronto  5,  before  September  30,  1963.  Cheques  should  be  made  payable  to 
UNIVERSITY  OF  TORONTO,  and  must  accompany  application. 


NAME: 

POSITION: 

ORGANIZATION: 

BUSINESS  ADDRESS:  TEL: 


PLEASE  CHECK  SUBJECT  DESIRED; 


□ Union-Management  Relations 

□ Marketing  Management 

(Wednesday) 

□ Marketing  Management 

(Thursday) 


□ Financial  Management 

□ Managerial  Economics 

□ Background  for  Management 


Summary  of  Formal  Education  and  Work  Experience 


Education: 


Business  Experience: 
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